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CRECIMIENTO DEL USO DE ADBLOCKERS

EN EL MUNDO
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* Fuente: Page Fair & Adobe 2015 0 LIGATUS




200 M

usuarios de adblockers/mes*

41 MM $

costes en 2016
21% del total de pub online

* Fuente: Page Fair & Adobe 2014 2015, usuarios activos: definicion p 15 ° LIGATUS




"1 love my audience,
but fuck you, adblockers,
20% of my revenue is gone*."

Mike
Germano o~

Chief Digital
Officer
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ADBLOCKER
o DEMONIO?



“1 THOUGHT IT WAS SOME VERY
FRINGE-TYPE THING, AND IT'S
BECOMING LESS FRINGE USAGE
AND MORE EARLY-ADOPTER USAGE”.

DAILYMAIL CEO
JON STEINBERG*

* Fuente: Advertising Age Junio 2015 G LIGATUS




o 41% entre 18 Y 29anos
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USO DE ADBLOCKERS EN EUROPA ﬂ
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EL AUMENTO DE LA PUBLICIDAD ONLINE FOMENTA SU BLOQUEO

Inversidon publicitaria online vs. Total Publicidad online bloqueada
en mil millones de $ y en 22 paises con proyeccion* Abril-Junio 2015*
Suecia I 33 5%
>4> Polonia 30,5%
I
2014 '145 olonia | ) 0
43 Finlandia | 30,4%
578 Rusia S 30,4%
2015 59 @ Alemania | 29 8%
Gspaﬁ_ 25,9% >
6l> Francia | 25 5%
2016 (o8 :
101 Canada N 21,0%

Italia N 16,4%

652
134 @ China . 14,5%

" Mobile Online TOTAL UK _— 13,8%

EEUU — 13,6%

2017

* Fuente: Wall Street Journal, e-Marketer, Page Fair & Adobe 2015 Q LIGATUS




¢EN QUE DISPOSITIVOS SE BLOQUEA MAS LA PUBLICIDAD?

Ejemplo UK?* (2015)

46% 19% 19%

“Adblocking software usage and attitudes” Julio 2015 G LIGATUS




:POR QUE SE BLOQUEA LA PUBLICIDAD ONLINE CADA VEZ MAS?
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Block shock

Internet users are increasingly blocking ads, including on their mobiles
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IN ADVERTISING, an old adage holds, half
the money spent is wasted; the problem is
that no one knows which half. This should

I Ad nausea
Adblock users per month, m

ESTIMATE

be less of a problem in online advertising, =
since readers’ tastes and habits can be 200
tracked, and ads tailored accordingly. But
consumers are increasingly using software et
that blocks advertising on the websites they 100
visit. If current trends continue, the saying in
the industry may well become that half the &
ads aimed at consumers never reach their = : ' ' : — =il
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screens. This puts at risk online publishing's Source: PageFair, Adobe
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LAS PRINCIPALES RAZONES DEL USO DE ADBLOCKER

1. Abuso de privacidad

50%

2. Publicidad intrusiva

3. Sobrecarga publicitaria

Otras razones segun adblockers:
Malware

Falta de valor anadido de la publicidad
Publicidad con contenido engafioso
Fraude publicitario

Etc.

-> UX

* Fuente: Page Fair & Adobe 2015, AdBlock+ Q LIGATUS

SOBRECARGA PUBLICITARIA
N/A, NO USO ADBLOCKER
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ADBLOCKERS VS. ANTI-ADBLOCKERS

SN ABP

o TrustGo
(™) AdBIock

eBlocker

Switch on Privacy.
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NUEVOS EJES DE CRECIMIENTO PARA ADBLOCKERS

—_

HOME | WEB |

Fre nCh IS P Free up dates itS :3 S L WERBEBLOCKER | 15.05.2015 | von Linda Hofmann

modems with an ad blocker that's Mobilfunkanbieter wollen
Onlinewerbung blockieren

enabled by defau}'t Mehrere Mobilfunkanbieter arbeiten laut einem Bericht der

By Dante D'Orazio on January 3,201312:50 pm & Email ¥ @dantedorazio "Financial Times" daran, Onlinewerbung auf Mobilgeraten in ihren
MNetzen zu blockieren. Ein europaischer Netzbetreiber habe bereits

die dafir notige Software in seinen Rechenzentren installiert und
wolle sie bis Ende 2015 einschalten. Die Technologie dafur liefere
das israelische Start-up Shine.

May 14, 2015 427 pm

Mobile operators plan to block online
advertising

Robert Cookson, Digital Media Correspondent
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Fuente: Werben &Verkaufen, The Verge , Financial Times



ISP Router / AP Computer Browser
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Shine fTEEbe /\d Fender ﬁm

AdTrap AdMuncher -

Fuente: Ligatus/Veeseo Alemania Q LIGATUS
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1. Visibilidad

2. Trafico fraudulento



Pagar adblockers

Usar una tecnologia anti Adblock
Optar por la via legal

Eleqgir formatos nativos, no-intrusivos, con valor anadido

Evangelizar al usuario sobre el impacto del adblocker

No ads — No content
Desarrollar nuevos modelos de negocios

(Re)conectar con la audiencia
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Plataformas
tecnologicas

Anunciantes Agencias
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